The aim of this research is to study the profitability of the insurance industry in Iran during the period of 20 years from 1993 to 2013. Research method is analytical and inductive post-event. Data related to the insurance and economic indicators are including the Premium of life insurance, Premium of non-life insurance, gross domestic product and inflation and profitability of Iranian insurance companies during the years 1993 to 2013 that were extracted from the economic and insurance forms. The regression model and ARDL time series technique were used for data analysis. The research results showed that the Premium of life insurance has a positive effect on the profitability of insurance companies in Iran, but the Premium of non-life insurance has not had a significant effect on profitability, the economic indexes of research, namely GDP and inflation, have a positive and negative impact on the profitability of insurance companies in Iran, respectively.
Introduction
Insurance is a legal term and in the word means insuring or guaranteeing or preserving against accidents that is the fear of them. The insurance enables individuals who suffer harm, loss or unwanted incident to compensate for the consequences of this unfortunate event [1] . Rapid changes in people's lives have exposed them to various risks, such as loss of estate and property, work-related injuries, inability, and disability and death. Since the general public is out of danger and endeavors to ensure their safety (including financial security), various types of prevention and risk reduction methods have been used, especially in the financial dimension in human life. In this regard, insurance as one of the most important tools in the modern civilized world has a significant role in reducing of the risk and providing of the financial and mental security. Today, various types of insurance are formed to reduce the risks people face to them. To reduce the adverse effects of accidents, life insurance is recognized as the most effective and most accepted tool in many countries of the world. Life insurance assures people that they can have a better life in the future, so it is very effective in terms of material well-being and intellectual and spiritual well-being. It can also act as a means of saving for people [2] . Today, people are living in an environment that is increasingly moving towards a service-based economy. Other services are not a small part of the economy, but also it is considered as the heart of value creation in the economy. Today, services are not limited to banking, post, insurance, health and education services, but most of the products we buy that include elements of service. In recent years, growing service has become one of the main trends in the world. The movement and change in the service-based economy has been comprehensive since 1970 [3] . Customers often compare the services offered by an institution to their expected services. They will return again to the institute that provided services are more than or at least equal to their expected services [4] . Life insurance represents the growth of every nation's culture, a culture that it needs to be expanded daily. Developing countries are always faced with economic fluctuations. The household economy is also heavily influenced by the low incomes of households, not the Head of household! In these countries, the Head of households' incomes are planned in the form of specific and predetermined household expenditures [5] . Insurance companies, by choosing appropriate financial structures, try to increase their survival and profitability.
The capital of these companies is composed of two parts. First: The amount of needed capital, the second: the combination of financing sources. Capital expenditures are the items in which the company invests their funds in it and the right side of the company's balance sheet reflects investment or capital expenditures. Funds capital resources that the company invests and these items are including the company's owners' equity (equity) bonds and loans (bank loans or bonds). The manager of finance must try to provide the necessary funds from the places that provide the highest benefit to the company and the lowest risk.
Investment opportunities are different for people. The average returns generated by these opportunities form the expected rate of return for individuals in economic activities. Now, if insurers do not pay attention to opportunity costs according to the optional nature of life insurance, they cannot succeed in selling life insurance. Today, the time value of insurers' money is being paid for the sale of life insurance in advanced economies. The future value of all insurance premiums paid by insurers during the insurance period must be at least equal to the received compensation value. Optimal management of cash flows from the sale of life insurance and the use of investment opportunities will respect the cus- 
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Insurance Companies' Performance
The main purpose of implementing a performance management system, it is to ensure that the organization and all its subsystems (including processes, departments, employee decisions) work together in an optimal manner to achieve the desired results of the organization [7] . Insurance companies are different from one another in different ways. These companies can be based on the range of activities (local or international markets), the field of activity (direct or reliant), the type of activity (life insurances, property or complex insurance), the level of supervision applied to them and are grouped other components. The operations of insurance companies are divided into three areas of professional (technical) activities, financial services and administrative services. This part which is the main distinguishing feature of these institutions or organizations and at the same time, it is a matter of sharing between insurance companies, first it is related to the technical activities and, to a certain extent, their financial activities (the same source).
The Presentation Quality of Insurance Services
Today, service industries play an essential and important role in the economic growth and development of the countries and the role, importance and position of the insurance industry as a supportive industry is not covered by anyone. At the same time, increasing of the competition in the insurance industry has led most managers of this industry to find a lasting business presence. Therefore, they have to find and act on the approaches to obtain more customer satisfaction ( Figure 1 ). Figure 1 . Conceptual model of research [6] .
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One of the ways to achieve this problem, it is improvement of the quality of insurance services. In this regard, the importance of the personnel of this industry is not covered by anyone, and only satisfied employees can keep customers satisfied. Therefore, it can be concluded that improvement of the quality of internal can provide services to customers, in simple terms, internal customer satisfaction is very important to the company's success. In fact, the concept of internal marketing states that the organization employees are the first market of the organization.
Profitability of Insurance Companies
Although the profitability of Iranian insurance companies (considering their statehood) is much higher than that of foreign insurance companies, but in terms of return on investment, there is no significant difference between them.
The comparison between these two levels is much higher than that of foreign insurance companies and Iranian insurance companies do not have a good performance in earning money by considering the total resources that is available to these companies. The desire to provide quality services plays an important role in the insurance industry, because the quality of services is vital for the survival and profitability of insurance companies [8] . Kandampully are mentioned the increasing of the profitability of insurance companies and the reducing of customer sensitivity to price changes from the consequences of loyal customers in the insurance industry [9] . We know that in the Iranian insurance market, which is already located on liberation and privatization way, the price changes of competing corporations can have a huge impact on the organization. Loyal customers will increase the profitability of the service provider, and we know that profitability is an indicator of organizational performance measurement. Improving organizational performance means increasing the credibility and reputation of the organization, which in turn could have good implications for the organization. The lack of development of the capital market and in particular the lack of development of diverse financial instruments, the statehood of insurance companies and the unwillingness of insurance companies to increase their profitabil- 
The Concept of Inflation Rate
Inflation has several causes that are most notably inflation as a monetary phenomenon, inflation due to demand pressure, and inflationary costs. Inflation fluctuations may be being important and effective in making managerial decisions about financing. Considering that the increase of inflation in the long-term leads to improvement of inflows of cash flows to the company, it will also increase the savings and company undivided profits levels. Since the one of the company finance sources is the use of company's accumulated profits, so, the financial leverage of the company will decrease by financing through accumulated profits which indicates a negative correlation between the inflation rate and the capital structure [10] . It is recalled that the effect of the inflation rate on the capital structure has been studied in Bokpin [11] and Song shin and Adrian [12] , Drobetz et al. [10] , which all confirmed the negative impact of inflation on capital structure.
Background
Shuanglin and Wei [13] are reviewed the profitability of Chinese companies.
They consider the factors such as the growth of Non-Exchange companies, stagnant assets, debt rates, and international trade and they concluded that the growth of Non-Exchange companies were positively associated with the profitability of Exchange companies.
Komonen [14] was reviewed the study by titled "Effective factors on the profitability of manufacturing companies" and he studied the effect of factors such as sales (size), labor, raw materials, capital and maintenance costs of other factors on the profits of manufacturing companies. His study results indicated that sales and labor costs had a greater impact on the profits of manufacturing companies than other variables.
Chen et al. [15] were conducted the research by titled "Influence of capital structure and operational risk on profitability of life insurance industry in Tai- wan" and they examined the capital structure of life insurance companies and presented a theoretical model. They concluded that capital structure had a significant negative impact on operational risk, as well as operational risk, which had a negative relationship with the profitability of life insurance companies.
Zubairi [16] is examined the impact of effective economic and financial indi- 
Research Hypotheses
1) The Premium of life insurance is effective on the profitability of insurance companies.
2) The Premium of non-life insurance is effective on the profitability of insurance companies.
3) GDP is effective on the profitability of insurance companies.
4) Inflation is effective on the profitability of insurance companies.
Research Method
The method of this research is inductive and post-event (using past information) and its statistical method is a cross-sectional correlation. The statistical population is (economic data) of the country, and since the studied society) is limited in this research (the total of Iranian insurance companies, it was decided to examine the whole of society and avoid the sampling. The period of research is 20
years from 1993 to 2013.
Research model: the present study examines the relationship between 4 variables with profitability [6] . After collecting the research data, the Dickey Fuller test was performed to test the data stability and after determining the degree of stability, there are the research variables from one of the software Eviews and Macrofit 7 and the ARDL method was used to study the long-run relationship between variables.
Estimation of the research model: In this section, firstly, the model variables stability is investigated. Then, the model estimates for three dynamics, longterm, and short-run relationships, and finally performs the stability test.
Variables stability test
In this section, using the Phillips-Peron unit root test, the reliability and non-stability of the variables were studied to determine the degree of variables accumulation. Then, the relationship between the variables was investigated by life insurance, Premium of non-life insurance, GDP, inflation rate). In the next step, we will estimate the error-correction model associated with the long-term equilibrium relation from the ARDL method. As shown in Table 1 
Conclusions
According to the results of the 1 hypothesis test, with respect to the significance level (less than 0.05), the premium of life insurance variable is estimated to be positive and significant. On the other hand, Profitability increases 0.27% amount with a one-percent increasing of the premium of life insurance.
According to the results of the 2 hypothesis test, with respect to the significance level (less than 0.05), the premium of life insurance variable is estimated to According to the results of the 3 hypothesis test, with regard to the significance level (less than 0.05), GDP variable is positive and significant. On the other hand, profitability will increase by 0.65 percent with a one-percent increase in GDP.
According to the results of the 4 hypothesis test, with regard to the significance level (less than 0.05), relation between profitability and inflation rate is negative and significant. The profitability will decrease by 0.14 percent with a one-percent increase in profitability and inflation rate.
Finally, the results of this study are consistent with the study of [16] , which examined the impact of effective economic and financial indicators on the profitability of Pakistani companies. The variables that influenced profitability in the research of liquidity, financial leverage, annual growth of earnings, average of stock prices and GDP, and the results of GDP (a foreign factor) had a direct and significant relationship with the profitability of the period under study.
